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ABSTRACT: Social media usage is today a major engagement among university students around the world. The 

question of whether social interactions on social media are useful in enhancing students’ psychosocial 

wellbeing has therefore become a matter of interest. The use of social media contributes to psychosocial 

wellbeing because it expands social space therefore increasing social support among students with a positive 

impact on their academic performance. This paper explores the effect of frequent use of social media on 

psychosocial wellbeing among undergraduate students of Laikipia University’s main campus in Laikipia County, 

Kenya. The study used Descriptive Research Survey design. All the 5,206 students of Laikipia University’s main 

campus formed the target population for this study from which a sample of 371 students were selected using a 

combination of stratified and simple random sampling methods. The researcher used questionnaires with 

structured questions to collect data from the sampled students. The study concluded that frequent use of social 

media played a vital role in uplifting the psychosocial wellbeing of university students by enabling them to 

remain in close contact with family and friends and affording them the social capital that they need to foster a 

sense of belonging and social safety. This paper recommends enhancement of internet access in the university 

to ensure constant access to social media for all students in order to facilitate supportive social interactions 

that improve students’ psychosocial wellbeing. 
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I. NTRODUCTION 

1.1 Background of the study 

The rapid adoption of social networks has become a worldwide phenomenon. Internet World Stats 

(2018) indicates that the number of internet users worldwide stands at 4 billion while the number of those on 

social media is close to 3.2 billion, up by thirteen percent from 2017. More than 2.5 billion people access these 

social applications through their mobile devices. Perrin (2015) found that the percentage of young adults aged 

18-29 who use social media has grown tremendously from twelve percent to ninety percent over a period of 

ten years from 2005 to 2015.  

 

Vickery and Wunsch (2007) defined social media as a general term that refers to a large number of 

online platforms that facilitate user-created content and interactive communication between two or more 

individuals. Since its inception, social media has taken over the hearts of young people by giving them a 

window for continuous virtual interaction with few limits and controls. Adolescents spend a significant amount 

of time on social media chatting with each other, dialoguing through instant messages and updating each 

other on the on goings in their personal lives (Steinfield et al. 2008).  
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There is evidence to show that college students form a large proportion of social media users with 

researchers such as Lenhartet al., (2010) stating that seventy two percent (72%) of all college students have a 

social media profile and forty five percent (45%) of them visit the sites at least once a day. A study by Walsh, et 

al. (2013) further found that first-year female college students spend nearly 12 hours on average per day using 

social media. Mainga (2016) also concluded that forty two percent of undergraduate students of Laikipia 

University were already using the Facebook account on a daily basis while approximately thirty four percent 

used it at least twice-a-week. This shows that a large number of university students are frequent users of social 

media. Whether or not this frequent usage of social media is of benefit to college students is the subject of this 

paper. The researcher sought to establish the effect of frequent usage of social media among college students 

in terms of their psychosocial wellbeing and academic productivity. 

 

1.2 Statement of the Problem 

Students in higher learning institutions face an enormous amount of challenges which overwhelm their 

coping mechanisms. In many instances, these students are fresh from secondary school where they were 

closely monitored and controlled by strict rules and close supervision. When they join university they are 

required to manage themselves, organizing their social life and personal study schedules which can be a 

difficult task. Campus life presents a myriad of other challenges both academic and social which call for new 

skills in self management. As expected, higher institutions of learning including Laikipia University, which is the 

subject of this research, have counseling departments which support the students in facing their challenges. 

Unfortunately, the sheer numbers of students and the enormity of their challenges have outweighed the 

capacity of these departments and there is a need to find new ways of enhancing social support among 

students to enable them deal constructively with their day to day stressors. Social media is one such 

opportunity since many students are already actively engaged in it and are interacting in ways that could be 

socially and emotionally supportive. However, like in many other institutions of higher learning in Kenya, Social 

media, despite its active usage by students has not been considered a useful channel for the provision of 

psychosocial support to students in Laikipia University. There has been a need to establish how frequently the 

students engage in social media and whether frequent engagement is helpful to them in terms of dealing with 

their challenges and improving their psychosocial wellbeing. 

 

1.3 Objective of the Study 

The purpose of this study was to investigate the effect of frequent social media usage on student’s 

psychosocial wellbeing in Laikipia University, Kenya. 

 

II. METHODOLOGY 

This study was carried out in Laikipia University’s main campus in Nyahururu, Kenya. The researcher used the 

Descriptive Survey design which according to Wilson (2011) is a type of research carried out to describe the 

current situation of a population by gathering information from a sample and then generalizing the findings to 

the whole population. A sample of 371 students was selected from a target population of 5,206 using a 

combination of stratified and random sampling methods. Structured questionnaires were used to collect data 

which was analysed and presented in form of frequency and percentage tables, pie charts and bar graphs.  

 

III. RESULTS AND DISCUSSIONS 

This section presents the findings of the study including data analysis, interpretation and discussion of 

the research findings.  

 

3.1 Characteristics of respondents 

3.1.1 Gender of Respondents 
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The majority of respondents (51.6%) were male while females were 48.4% as shown in the Figure 1. This 

gender ratio was close to the actual gender ratio of students in Laikipia University’s main campus where 53.6% 

were male and 46.4% were female.  

 

 
Figure 1: Gender of the respondents who returned questionnaires 

 

3.1.2 Age of Respondents 

Analysis of the ages of the respondents showed that a majority of the respondents were in the age  

bracket of 21-23years (48.7%), followed by the age brackets of 18-20 years (25.0%), 24-26 years (14.9%) and 

above 26 years (11.4%). This means that a majority of students in Laikipia University’s main campus were 

between the ages of 18 and 23 which is the college going age. This is also the age of young people many of 

who are actively engaged in social media. Figure 2 shows how the age of respondents was distributed. 

 

 
Figure 2: Ages of respondents by categories 

 

3.1.3 Year of Study of Respondents in the University 

Majority of the respondents were fourth year students (34.81%) and third year students (26.90%) 

because the university admitted more students during the earlier years. Second and first year students were 

fewer at 14.24% and 24.05% respectively as summarized in table 1.  
 

Table 1: Respondents’ years of study 

Year of study Frequency Percentage Cumulative percentage 

Year 1 76 24.05 24.05 
Year 2 45 14.24 38.29 
Year 3 85 26.90 65.19 
Year 4 110 34.81 100.00 
Total 316 100.00 100.00 
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3.2 Results and discussion  

This section presents the findings of the study including the frequency of social media usage and the 

accrued benefits of frequent usage.  

 

3.2.1 Frequency of social media engagement 

Frequency of social media engagement was considered to be the regularity of logging into social media 

sites and the duration of time spent on social media after each logging in. The number of those who logged 

into their favourite social media platforms on a daily basis was highest among WhatsApp users (93.7%) but 

reduced progressively to facebook (67.4%), Instagram (36.1%), Twitter (24.1%), Snapchat (18.0%), LinkedIn 

(6.0%) and others (3.5%). WhatsApp was also the only site where a large number of respondents (53.8%) spent 

two or more hours online every time they logged in. This reduced drastically to facebook (30.0%), Instagram 

(25.3%), Twitter (12.6%), Snapchat (11.6%), LinkedIn (6.9%) and others (11.7%). This implies that the average 

student engages in social media activities on a daily basis spending at least two hours per day on social media. 

The frequency of logging into the various social media platforms by the students is shown in the figure 3. 

 

 
Figure 3: Frequency of logging in and duration of stay in social media platforms 

 

3.2.2 Psychosocial benefits of frequent use of social media 

A majority of the respondents either agreed (57.3%) or strongly agreed (35.4%) that frequent use of 

social media benefits them by frequently updating them on the happenings in the lives of their friends and 

family members which keeps them connected. Similarly, 41.1% of the respondents agreed while 44.9% 

strongly agreed that they get on-time information about events and activities around campus thus enhancing 

their participation. Majority of the respondents also agreed (41.5%) or strongly agreed (33.2%) that frequent 

use of social media enables them to regularly post supportive messages to their stressed friends which made 

them feel useful. 58.2% either strongly agreed or agreed that frequent social media engagement enables them 

to consult regularly with friends on important issues of their lives so that they can make better decisions while 

52.3% agreed or strongly agreed that frequent use of social media enables them to post regular updates about 

their life so that their friends can follow them which made them feel important.  

 

This shows that frequency of social media engagement has a direct effect on students’ psychosocial 

wellbeing. Although Olubiyi (2012) opined that excessive social media engagement by college students had 

adverse effects on their well being and academic performance, the findings of this study indicate that frequent 
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use of social media is beneficial to students because it keeps them constantly connected to their relatives and 

friends enabling them to share their feelings and experiences on a regular basis.  This agrees with the findings 

of Frison and Egermont (2015) that frequent use of social media relates to higher social support which results 

in better wellbeing. Table 2 summarizes the findings. 

 

Table 2: Psychosocial benefits of frequent usage of social media 

 Strongly 

Disagree 

Disagree Not sure Agree Strongly 

Agree 

F % F % F % F % F % 

Frequent engagement in social media helps me get 

regular updates on the happenings in the lives of my 

friends and family members which keep me more 

connected. 

 

7 2.2 10 3.2 6 1.9 181 57.

3 

112 35.4 

Frequent engagement in social media enables me to 

keep posting supportive messages to my stressed 

friends which makes me feel useful. 

 

7 2.2 33 10.

4 

40 12.

7 

131 41.

5 

105 33.2 

Frequent engagement in social media enables me to 

post regular updates about my life so that my 

friends can follow me. This makes me feel 

important.  

 

41 13.

0 

64 20.

3 

46 14.

6 

119 37.

7 

46 14.6 

Frequent engagement in social media enables me 

consult regularly with my friends on important 

matters of my life so that I can make better 

decisions. 

 

16 5.1 56 17.

7 

54 17.

1 

119 37.

7 

71 22.5 

Frequent use of social media enables me to get on-

time information about events and activities around 

campus thus enhancing my participation. 

12 3.8 13 4.1 19 6.0 130 41.

1 

142 44.9 

 

 

IV. SUMMARY, CONCLUSIONS AND RECOMMENDATIONS 

4.1 Summary of research findings  

WhatsApp was the most frequently used social media platform with 93.7% of WhatsApp users 

indicating that that they logged in on a daily basis.  67.4% of facebook users also logged in on a daily basis 

compared 36.1% of Instagram users and 24.1% of Twitter users who logged in daily. Users of other social 

media platforms logged in less frequently. A majority of WhatsApp users (53.8%) remained logged into their 

platform for over two hours compared to 30% of facebook users, 25.3% of Instagram users and 12.6% of 

Twitter users. Frequent engagement in social media was found to be useful to the psychosocial well being of 

students because 92.7% of the respondents either agreed or strongly agreed that frequent use of social media 

benefits them by frequently updating them on the happenings in the lives of their friends and family members 

which keeps them connected. Similarly, 86.0% agreed or strongly agreed that they get on-time information 

about events and activities around campus which enhances their participation. 74.7% either agreed or strongly 

agreed that frequent use of social media enables them to regularly post supportive messages to their stressed 

friends which make them feel useful. This shows that frequency of social media engagement has a direct effect 

on students’ psychosocial wellbeing which is in line with the findings of Frison and Egermont (2015) which 

concluded that frequent use of social media relates to higher social support which results in better wellbeing 
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because it kept them constantly connected with family and friends so that their social needs were met on 

time. 

 

4.2 Conclusions 

The findings of this study show that frequent engagement on social media engagement played a vital 

role in uplifting the psychosocial wellbeing of university students.  By enabling them to remain constantly 

connected with family and friends and affording them the social capital that they need to foster a sense of 

belonging and social safety, frequent use of social media contributes greatly to a constant feeling of happiness 

and self-satisfaction which is crucial for academic success.  

 

4.3 Major recommendations from the study  

The major recommendations of this study are as follows: 

i. Universities should enhance internet access in campus to ensure constant access to social media for all 

students 

ii. Universities should establish social forums on social media to facilitate supportive social interaction 

between university students and counselors especially in situations where direct social interaction is 

limited by situations such as the Covid-19 pandemic.  
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